


LIFE IN NEW LIGHT



Since its founding by King Louis XV’s royal 
decree over 250 years ago, Baccarat has 
been treasured by royalty and their crystals 
have adorned mansions, staterooms and 
chambers throughout the world.

EXCELLENCE
THAT ENDURES
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BACARRAT HOTEL 
& RESIDENCES:
IN EXQUISITE COMPANY

NEW YORK
2015

MIAMI
2025

DUBAI
2026

ROME
2025
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AN IMAGE
OF PERFECTION
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A SPARKLING
PERFORMANCE BY 
STUDIO LIBESKIND

Daniel Libeskind’s team has applied 
an ideology that is inspired by art, 
literature, philosophy and music.
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A SOPHISTICATED 
SENSIBILITY BY 
1508 LONDON

Carefully layering and orchestrating 
exquisite fabrics, fine marbles, and 
shimmering crystals, the interiors 
invite you to explore a world of 
discrete opulence. 
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BUILDING 
INSPIRATION

Formed by a cluster of crystalline 
forms emerging from ground up, 
Tower 1 soars upwards into four 
prismatic branches that disperse 
the overall mass of the building 
with unobstructed views towards 
the Burj Khalifa in the northwest,  
as well as the iconic downtown
Dubai skyline towards the south.

I NTRO DU C TIO N � 8



THE HOTEL
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Penthouses

Duplex Penthouse

Residence

Hotel

Hotel Public Area 
+ Amenities

Hotel BOH and Retail

HOTEL ROOMS

108 Classic King Rooms
23 Classic Suites
8 Harcourt Suites
4 Prestige Suites
1 Baccarat Suite
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The guest journey:  
a grand arrival
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HOTEL LOBBY
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GRAND SALON
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Baccarat introduces their 
famed bar to Dubai.

AN ENTERTAINMENT
DESTINATION
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BACCARAT BAR

TH E  H OTE L � 15



THE POOL DECK
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GUEST ROOM 
FLOORS LIFT LOBBY
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TYPICAL CORRIDOR
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CLASSIC SUITE
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CLASSIC SUITE
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CLASSIC BEDROOM
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CLASSIC BATHROOM
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THE RESIDENCES



RESIDENCE
SUITES

1 five bedroom duplex penthouse suite

1 five bedroom penthouse suite

2 four bedroom penthouse suites

12 four bedroom suites

19 three bedroom suites

14 two bedroom suites
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ENTRANCE LOBBY
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LIFT LOBBY
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TWO BEDROOM SUITE
GREAT ROOM
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THREE BEDROOM SUITE
GREAT ROOM & KITCHEN
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THREE BEDROOM SUITE
GREAT ROOM & KITCHEN
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THREE BEDROOM SUITE
GREAT ROOM & KITCHEN
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THREE BEDROOM SUITE
TERRACE VIEW
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THREE BEDROOM SUITE
GUEST BATHROOM
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THREE BEDROOM SUITE
PRIMARY BATHROOM
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THREE BEDROOM SUITE
PRIMARY BEDROOM
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FOUR BEDROOM SUITE
PRIMARY BATHROOM
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FOUR BEDROOM SUITE
FAMILY ROOM
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FOUR BEDROOM SUITE
GREAT ROOM AND KITCHEN
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FOUR BEDROOM SUITE
GUEST BEDROOM
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FOUR BEDROOM SUITE
PRIMARY BEDROOM
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FOUR BEDROOM SUITE
TERRACE VIEW
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A RT IST  RE N DE RIN G

The artist representations and interior decorations, finishes, appliances and furnishings are provided for 
illustrative purposes only. H&H Development LLC makes no representations or warranties except as set forth 
in the Offering Plan. H&H Development LLC reserves the right to substitute materials, appliances, equipment, 

fixtures and other construction and design details specified herein with similar materials, appliances, 
equipment and/or fixtures of substantially equal or better quality. H&H Development LLC reserves the right 
to make changes in accordance with the terms of the Offering Plan. The use of any designations, labels or 

nomenclature is for marketing purposes only.


